
 

 

   
Job Summary & Duties 

 
 
Position:    Marketing Manager    
Reports to:   Director of Corporate Marketing      
Division:   Marketing            
Department:   Corporate Marketing  
FLSA:    Exempt    
 
Summary:   
Mid-level marketing manager who will be responsible for assisting the Director of Corporate Marketing and members of the 
marketing team to develop, communicate and support the sales objectives and strategic growth plans the for lines of 
business and the enterprise bank.  Day-to-day activities include assisting with the implementation and tracking of the 
team’s workflow, budgeting and expense tracking, managing sponsorships and donations, developing sales and marketing 
collateral, communications and event planning. 
 
Key Role and Responsibilities: 
 
 

 Assist with the development and execution of strategic marketing and communication plans to support Cadence 
Bank’s brand, sales objectives, and overall client engagement for lines of business.  
 

 Assist in the creation, development, and production of sales and informational collateral for client prospecting, 
presentations, local and regional sales meetings and trade shows. 
 

 Assist in the planning and execution of local and regional events and sponsorships involving bank staff and business 
and community representatives, as well as, local advisory board activities and client events. This includes planning 
events, meetings, invitations, securing venues, accommodations, travel and catering as needed. 
 

 Assist in the preparation and distribution of routine client communications via email, printed communications 
and/or e-Newsletters. Duties to include client list management; delivery/printing; and development of copy, design 
and layout. 
 

 Assist in the management and execution of sponsorship marketing activities including the development and 
submission of multi-media marketing elements, on-site marketing activations, and client/VIP events.    

 

 Assist in recording, tracking and reporting on assigned marketing campaigns. 
 

 Assist in the development, tracking and submission of requested bank advertisements and/or promotional materials 
as outlined by the bank’s Compliance Department’s official approval process - to include the documentation and 
storing of approvals and/or edits requested by the bank’s compliance and legal departments.  

 

 Assist with budgeting, tracking and approval process for sponsorship requests, as well as coordinating plans to 
leverage the full benefit of the sponsorship.  
 

 Assist in the management of information on the Intranet, external websites and promotional landing 
pages/microsites as needed. 
 

 Assists in the organization and managing of the team work flow and project schedules to create maximum 
efficiencies. 
 

 Acts as department champion and team lead as needed. 
 

 Other duties as assigned. 



 

 

 
 

 
Minimum Qualifications 
 

 BS/BA in marketing, public relations or communications preferred 

 Three plus years related marketing experience and/or training  

 Excellent written, oral communication and presentation skills required 

 Solid project management skills with the ability to manage multiple projects with minimal supervision  
in a fast-paced environment and meet deadlines  

 The ability to work independently and within a team environment  

 Proficient in Microsoft Word, Adobe, PowerPoint and Excel  

 AP Style proficiency preferred 

 Ability to interface daily and collaborate with various internal and external partners - to include executives and 
outside vendors 

 Knowledge of financial services industry, products and services preferred  

 Able to travel occasionally and lift 25 pounds 
 
How to Apply 
 
Interested parties should visit 
https://recruiting.adp.com/srccar/public/RTI.home?c=1203401&d=ExternalCareerSite&r=5000476280906#/ to apply. 

https://recruiting.adp.com/srccar/public/RTI.home?c=1203401&d=ExternalCareerSite&r=5000476280906#/

